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MBA (MARKETING) THIRD YEAR (SESSION 2023-24)
SUBJECT: ADVERTISING AND SALES PROMOTION MANAGEMENT

ASSIGNMENT QUESTION PAPER- FIRST MAXIMUM MARKS: 30

01. WM U W @ gl # & B AR w1

02. feafaemer grT verr WA SaRyRaarit # & W= Ueus 8w Aard ¥

03. T S SRYRAST & U I &I HGEIgad O W 1R IEH S A9y & 7 g1 o8 ol SRyRadt &
T U W 3ifhd fHar 2|

04. AN BT ITRYRKDT AU LTI Dbvs U ST B SHD! Uil 37qeF U1 b |

AIe: T SHiB 01 W 05 Tb D U AYSTRg U B | TS U 02 3id &7 B |

Q.1  Explain the Meaning of Advertisement.
fasmoT o1 aref wHemey ?

Q.2 What is market positioning in marketing.
faqor ¥ Arde aifrerT w87

Q.3 “Advertising can sell anything “Explain.
fasmos B W 99 |Addr 37 RET W |

Q.4  What Do You Understand By Word Of Mouth.
2 & g9 9 MY T G B ?

Q.5  What is consumer behavior?

ST FI8R T 87
Alc: U3 BHiD 06 IV 10 TP P YT STHSi U 2 | AP U3 04 b BT ¢ |

Q.6 Explain the Communication Process. Why Does It Play Such a Crucial Hole in Business?
AR UfhdT & ARAT PN, Ig AIAR H ga-1 Agcdqul ADHT i FHmar g ?

Q.7 Discuss the difference between primary demand stimulation and selective demand
stimulation.
gTeIfie ART ST 3R IS JIT SISl & 914 AR IR =T |

Q.8  Identify your own product and built its advertising programme.
U W & IATE DI GgAT B 3R (T A0 Hriehd 991G |

Q.9  Discuss the Different Types of Electronic Advertising (With Example)
IETER0T & A1 faff = R & Soldel=e fasmua R ==f & |

Q.10 Explain the strategic use of sales promotion in terms of brand building, new product launch
and effectiveness.
gie foHfvl, T Ire ofFa SR y9raeiiarar & ded # 9l ae| & Romiifdd SN @l
AT P |
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01. WM U W @I gl # & BT AR w1

02. feafaemer grT verr WA IaRygRaaRlt # & W= UeEus g R Afard ¥

03. T S SRYRAST & U I &I HGEIgad O W 1R IEH S A9y & 7 g1 o8 ol SRyRadt &
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Q.1  What is Communication process in marketing?
AT # AR ufhar Far 87

Q.2 What does the theory of cognitive dissonance mean?
HLHIHD AT & Regia o1 wn sref 87

Q.3 What do you mean by Media Planning?
HFEAT ATRT (A=) FT 2?

Q.4  Explain the Advertising role in the marketing process.
fquor ufafer & fagmos &1 qfer @1 9o o |

Q.5  What is Advertising VS Consumer Behavior?
fIgTe 999 UM FaER H@T 8 2

Al U3 BHIG 06 I 10 TP B YT SR U B | AP U 04 IJH BT 2 |

Q.6 What are the ethical aspects and social aspects of advertising?
sy & Afde uge] 3R AMIfSe Uge] w87

Q.7  Explain about Retail and cooperative Advertising.
GexT U HebRI [I=mo &1 aofd |

Q.8  What are the steps involved in building and Advertising Programme.
U fIeT Hrihd & o7 § AT wew @1 & ?

Q.9  Explain the Rationale of testing opinion & Aptitude tests.
ORIETOT R7Y 3R AT YRIETOT o 3 Bl AT PP

Q.10 Explain strategic Advertising& Public Service Advertising.
U Ao 3R |resif+e Har fasm= & arer & ?
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02. feafaemer grT verr WA IaRygRaaRlt # & W= UeEus g R Afard ¥
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Q.1  What are the factors that influence Consumer Behavior?
SYHTGAT FIER B YANAT B dlcl HRS T 87

Q.2 What is the role of social influence on consumer behavior?
SUHIFT FIER R AHINIG J9Td & FT T 57

Q.3 What is Consumer Attitude?
oIl FAgRT R/ 8 7

Q.4  Write a short note on diffusion of innovation.
TR & YR TR U dfera feweft forRag |

Q.5 What is consumer loyalty and how it is developed.
IuHTET o7 /=T § R 3 B faefid fhar S 2

Al U BHIB 06 W 10 Ob P U SIUSciT U 2| UAb U 04 3P BT 2 |

Q.6 What is Decision Process? Discuss the influence of individual and internal
Determinants on the decision process.
Aot ufsar @ 2| fofa ufthar R aafedTa vd argg fFaRe! @& g9a &1 faaes Sy |
Q.7  With an example explain the possible outcome of post purchase Behaviour.
Ueh ITEXV] & A WG & qI€ & Fd8R b AUIfdd TRUTH & FRAT P2
Q.8  Discuss the influence of personality and self concept on buying Behaviour.
RIS IR R Afdedcd 3R ACHINGLRON & G9Td IR =i Y 2
Q.9  Elucidate the reference group influence in consumer Behaviour.
IR FIBR H HeH 8 @ U9 P WL PN 7
Q.10 Explain the relationship between consumer behavior and marketing strategy?

IR IR AR fauoE oMIfa & 99 Gaer a ey &y
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01. WM U W @I gl # & BT AR w1

02. feafaemer grT verr WA IaRygRaaRlt # & W= UeEus g R Afard ¥

03. T S SRYRAST & U I &I HGEIgad O W 1R IEH S A9y & 7 g1 o8 ol SRyRadt &
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e T SHIG 01 H 05 T & T TSI T ¥ | TAD U 02 37 BT 2 |

Q.1  What is consumer Behavior?
SELICSIRCEINICE I
Q.2 How does personal values impact consumer behavior?
GIRTTT Hod SUFIHRTT FIBR Pl Y YATAT PR &7
Q.3 What is role of perception in advertising and marketing?
IO &R fauor 3 grom @1 FaT qfHET 87
Q.4 What is the role of opinion Leader?
RISTAT @ A& &1 7 ?
Q.5  What is industrial buying behavior?
3T WIg FIeR AT © ?

Alc: U3 BHID 06 IV 10 TP P YT SHSci U 2 | AP U3 04 b BT ¢ |

Q.6  What is consumer learning, how does it affect consumer behavior decision making

consumer?

IoHTeT RIeroT 9T BIAT & | I8 SUHIGAl 9ER W b J9Td STerdT 87
Q.7  What is the difference between a need and, wants in consumer behavior?

ST FIER § SMaeIhdl 3R 3BT & dId 9T 3fa¥ &2
Q.8  What is a self-concept & discuss the join types of self-concept?

3ATH SJTYRVT T 2 AR IR YHR Bl AH SfAERN R AT DY 7
Q.9  What are the stages of diffusion?

TR & RO T & ?
Q.10 Describe models of consumer behavior.

SUHIGAT AR & ATsd BT goie HITY |
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01. WM U W B el # 8 BT i B

02. feafaemer grT verr WA IaRygRaaRlt # & W= UeEus g R Afard ¥

03. AT S SRYRAST & U I Bl HGEIgad I W 1R IEH S A9y &1 v g1 o8 Sl SRyRadl &
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04. AN BT ITRYRKDT AU LTI Dbvs U ST B SHD! Uil 37qeF U1 b |

dIe: UeH SHI® 01 9§ 05 AH & U TSR U 7 | TS U 02 3% & 7 |

Q.1  What is the concept of International Marketing?
ORI fAUorg &Y JrqeRon =7 8 ?
Q.2 What is pricing and distribution strategy?
Toar iR iR faaver Sorif @ &7
Q.3 What is the policy of India Regarding Import and Export?
T SR ffd & Sy # 9RA @ A w17 2
Q.4 What are the document needed to comply with Export procedures.
frafd gfsramall &1 guTe & & o nmaeds SxdraS a1 § °?

Q.5  What are the issues involved in international product policy decisions.

IR Iaare AT Fofai # e & g enfier § 2
Alc: U3 BHID 06 IV 10 TP P YT OSSR U 2 | AP U3 04 b BT ¢ |

Q.6 What is the deference between UNCTAD and WTO?
TS IR fIwg AMUR Hired § FT SR B ?
Q.7  What are the five major trade agreements?
U W IR AHSIA DI § ?
Q.8  Explain the distinction between International Marketing and International trades?
JIRTE fAUUH Td RIS IR & IR & ARAT DR ?
Q.9  What Documents of required when using letter of credit as payment method.
YA A & wU H ARG UF BT SUAN PRI G b1 SRSl DI aeIgDhall Bl o7
Q.10 How can international marketing extend the life cycle of a product.

RIS fAuore fpsll STE & Sliad ah BT DA g1 bl & 2
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Q.1  What is the concept of International Marketing?
JIIRTER fAqor &) 3geqRon =T 8 ?

Q.2 What are types of bilateral Agreements?
fguely FHsiial &1 UbR @1 2 ?

Q.3 What is a public sector trading agency?
ArdSIEG &7 @ ARe TSR FaT § ?

Q.4 Describe export quotations.
fafa dice™ &1 aofF & ?

Q.5  Explain the export registration procedure.

forgta goirae ufshar &1 9uie &Y |
Alc: U3 BHib 06 H 10 db P U7 IHScid U 2 | Udd U3 04 3 DI 2 |

Q.6 What is the IMF & World Bank’s relationship to world trade organization WTO.
faeq AR Ao Segdiell & W1l ASTATH AR fdzq b o1 wAde wr € ?

Q.7  What are the fiscal & non fiscal barriers in International business? Explain.
JTRIERT TR # IASTRIHY 3R IR IASTHERT d1ed ®&I7 § 2 qHsmsy |

Q.8 What is Import & Export policy Explain its features in India.
T SR i AifT @ g ? 9Rd § gd! ARl @ @rr a) |

Q.9  What is the difference between shipping & transportation and its importance?
fIftT iR TiaUIee™ # dr 3faR § iR SHdGT T 78 B |

Q.10 Explain the pricing strategy & distribution strategy.
e FeRoT U 3R fqaRor UM @ sren Y ?
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01. WM U W @ gl # & BT AIFaR B |

02. feafaemer grT verr WA IaRygRaaRlt # & W= UeEus g R Afard ¥

03. T S SRYRAST & U I &I HGEIgad O W 1R IEH S A9y & 7 g1 o8 ol SRyRadt &
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04. A BT ITRYRKDT AU ALY Dboe W ST B SHD! Uil a9 Il b |

Ae: U HHIB 01 A 05 A& B YT AYSTRIT U B | UAS T 02 3(F & 7 |

Q.1  What are the unique characteristics of service?
Qi @) ) RSIaTd o & ?
Q.2  How you classify service on the basis of tangible action.
A PHRIATE] & YR UR 37T AT BT b a1 HRd © 2
Q.3 What is meant by service strategy?
{41 VIR | R aed § 7
Q.4  What is role of customer in service marketing?
AT fquord # Ureed Far B w1 YHBT 57
Q.5  How does service marketing mix differ from the traditional marketing mix?

fysror @ o g A= 27
AIC: U3 BHIP 06 W 10 Th P U SIS U 2 | D UIT 04 3ib BT 2 |

Q.6  Differentiate between goods marketing and service marketing.
H1el fquor &R Aar f4uor & 4 3R &Y ?

Q.7  Explain the stages of service product Development.
AT I fIBM & 2RO DI AT P P

Q.8  Explain the factors influencing consumer behavior in service marketing.
AT fAUorE H IUHTe S8R Bl Y9I B dlel DRI Bl ARAT DX ?

Q.9  What are some emerging trends in service marketing and how are they likely to impact the
service industry in the coming year?
Aar fquord # |o IURT Ugfadl a1 €, 3R 377 arel g1 H HaT SE W Id H1
T TS BT I B |

Q.10 Explain Indian scenario of service marketing.

Ja1 fauoE &1 AR gRawr # ada uRgw @ @R R |
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01. Wl UE ¥ B Bl H gt DA A 2 |

02. fieafaener g very WA ScRgRadRil # & W URAuS 8 AT a7

03. WA S SRYRAST & U I Bl HGEIgad G- W 3R IEH S A9y & v g1 o8 ol SRyRadl &
T U W 3ifhd fHar 2|

04. TR P ITRYRKDT AU ALTTT Dos U ST B SHD! Uil e T v |

HIc: U FHIB 01 W 05 TP B U TYSTRIT T B | AP U 02 3F FT & |

Q.1  What is the importance of service quality in service marketing?
AT fquor § Har U T R HEd o7

Q.2 Discuss the service product development and service encounter.
AT ITE [Ibr SR a1 gous R adl N ?

Q.3 What is Service Management Trinity?
HaT yeer fefrd @m g ?

Q.4  Explain Advertising and Principles Branding.
fasima= 3R ST & Rigidl &1 sgrar & ?

Q.5  How can service providers use customer feedback to improve their marketing efforts?
AT USTAT 370 fAUo gl @l 98aR 99 & oY UTEdl @l Ufifhar &1 SuINT Y
PR Fd 8?

AIe: U¥T BHIG 06 F 10 TP B U USRI UL 8 | UdD U 04 3P BT ¢ |

Q.6 What are the key challenges that marketers faces in marketing services? How can they
overcome these challenges?

oo Sarsii # fIuoe &=y AT &1 AT SRd 27 9 39 gAfadl 9 $ W) T
Hphd 67
Q.7  What are the key elements of a successful service marketing campaign?
U&H Fhel WaT fauoe e & U a1 80
Q.8  Explain the Feature of Service Consumer Behavior.
AT YT FeR Bl fIRoarsi o1 greer o |
Q.9  What is Management? Explain Its
a) Recovery Management
b) Relationship Management
Ude AT §
a) Tl e
b) € U B FRAT HIFTT |
Q.10 What is Marketing of Financial Services & discuss it Characteristics.

fo<ira Farstl &1 fauoe w1 8 3R sHa! favwdeli R a=ar &7
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04. AN BT ITRYRCDT AU AT Dbos U Sl BR SHD! Uil 3G9 YTl BN |
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Q.1  What are the three Major Objectives of Sales Managements?
fIs wded & 03 WE I HT § ?

Q.2 What are the Various Steps Involved in Sales Training.
fam! ufreror 3 wnfie fafee=t a=or @1 € ?

Q.3  How do you evaluate a Sales Training Programme?
3mg faen! Ufieqor HRIsHH &1 qedidd dd Hd & ?

Q.4 What are the Major Function of Marketing Channels.
oo el & UgE B @ g 7

Q.5  How do you assess the Preferences of Marketing Channels?
3MMY ATBIET dell B IR BT bl D IR © ?

Alc: U3 BHID 06 IV 10 TP P YT OSSR U 2 | AP U3 04 b BT ¢ |

Q.6 What is the process of Recruiting and Selecting Sales personnel?
fam! ST @ Wit iR == & ufshar @& 2 ?
Q.7  What Points should be kept in mind white designing a Compensation system in the
Organization.
e H afagfd gomell o feSrs axd 9Ha {1 qrdl @ e | @1 S Anfgy?
Q.8  What Criteria Should a Sales Manager Use While Designing the Sales territories?
fazel &l @l ST A Ty Us Al yaersp bl b AIUQvS] BT SUINT Rl =My |
Q.9  What are the Three Distribution Channel Attributes Used in Channel Planning.
o RIS & SUANT @1 S drell A fadRer @9e favman] @ ® ?
Q.10 What are the Essential Elements of an International Marketing Channel?

IR fauor 99 & SMI9TP dcd T & 7
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dIe: UeH SHI® 01 9§ 05 AH & U TSR U 7 | TS U 02 3% & 7 |
Q.1  Explain the nature of Sales Managements?
I vag & Uafd &1 9ol o |
Q.2 What is Sales Training Programme.
fas! ufreror erRiza @1 § ?
Q.3 Difference between sales cost and cost analysis.
fdep! NI 3R SINTd fagelyor & die iR qargd?
Q.4  What is logistic of Distribution in a Business?
U AT W IR0 P IS T © 7
Q.5  What is International Marketing Channel?

R fauoe a9 @ ® ?
Alc: U3 BHID 06 I 10 TP P U SHScN U 2 | AP U3 04 b BT ¢ |

Q.6 Explain Recruitment process of sales personal.
e Sl @ woft ufthar @ aren & |
Q.7  Explain Compensation Plans.
HRATIST AT DI RRAT PR ?
Q.8  Explain Managing & Developing sales Evaluation Programme.
Ude @ AR X ? A i BRisA SR HRe aHssy |
Q.9  Explain about assessing performance of marketing channels.
fIUor It & USRI Bl AThT & IR H qU @ |
Q.10 Explain Process & Importance of International Marketing Channel.

MYfciemdiall & SR AUvE el @1 Ufshar iR A @l AT o |
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